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Providing a Holistic Approach to Combating Homelessness

Transformational Housing

provides affordable housing, life and budgeting skills, educational opportunities,
extensive case management, and supportive services to single and expectant mothers
between the ages of 18 — 35.

Affordable Housing

provides a 6-unit and 2-unit permanent, affordable housing to families who are 60% of

area median income. Mary's House offers 40-units, serving homeless single women
without children.

Housing Stability

helps to ensure that individuals and families who are at risk of homelessness retain
their current housing status or are able to obtain a new permanent residence if
homelessness occurs.

Youth Homelessness Demonstration Program

provides homeless youth ages 18 to 24 with safe, stable temporary housing to help
them get back on the path to success. Two locations are run by the Agency with a total
of nine bedrooms available in communal apartments designed to provide both
physical and social support to this client base.

Project Joy

pairs families in need with community members that fulfill their wish lists. In 2024,
120 individuals, businesses, and organizations donated toys, warm clothing, and
food to 505 local children.

For more information, contact Sheree Sevigny at 603.886.2866 or ssevigny@frontdooragency.org
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The Front Door Agency Difference

e OUR TENURED AND TRUSTED STAFF. The
senior leadership team at the Front Door Agency
has over 72 years of experience combined.

e OUR VIBRANT AND COMMITTED GOVERNING
BOARD OF DIRECTORS. Our 25-member
volunteer Board of Directors with diverse
backgrounds, meet monthly to ensure our
programming is delivering the best possible
outcomes.

Effective, long lasting outcomes empowering
families to reach self-sufficiency

Awarded Charity Navigator’s Highest
Four-Star Rating with a 97% Score

N4

Awarded NH Business Magazine’s Best
Small Nonprofit in New Hampshire (2024)

N4

Awarded Silver Medal in Best of 603
Small Nonprofit Category (2025)

LA

We can’t do it without you!

@/5’ SUPPORT OUR MISSION. The Front
Door Agency has provided critical
services in our community for more
than 38 years. By partnering with us,
your organization will be associated
with a trusted name that is making
a positive impact in Greater Nashua

PROMOTE YOUR BUSINESS. Your
organization will be prominently
featured in marketing
communications and will receive
event sponsorship benefits that
expand your reach and visibility
among influential community
members and the general public.
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%\ MAKE A VISIBLE IMPACT. When you
5 become a Corporate Partner, 84% of
every dollar goes directly into our
programming. That makes you an
active participant in helping lead our
clients onto a path of self-sufficiency
and out of homelessness.
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SHOWCASE YOUR COMMUNITY
SUPPORT. Supporting the
community where you do business
makes it healthier and stronger. A
Partnership with the Front Door
Agency connects you to the
community by showcasing your
support and desire to help families in
the Greater Nashua area.
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In FY25, our Corporate Partners’ helped break the cycle of poverty by aiding
individuals and families struggling to find safe and affordable housing

83%

of the mothers and children in
our Transformational Housing
Program are stabilized after
exiting crisis and
homelessness

1,561

individuals were served
in Greater Nashua
through all Agency
Programs.
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$283k 2

in rental assistance and

security deposits were

given to families facing
homelessness

Transformational Housing
graduates purchased their own
homes. Going from homeless to
home owner, contributing back

to the community

Partnership Benefits: Platinum| Gold Silver | Bronze
Create An Impact Year-Round $'|5,000 $'|0,000 $7,500 $5,000
Logo on our letterhead and hyperlinked on our y\
website - visited by nearly 1,100 people each month.
Recognition on Donor Wall at the Norwell Home y\
and in the lobby of main office. Visible to all visitors, ‘
including prominent community members.
Logo placement on partner banners, hung outside y\
our main office on Concord Street and at major ﬁ
fundraising events.
Inclusion in marketing materials (annual report, press Newsletter | Newsletter
releases, and newsletters/e-newsletters), reaching Mention Mention
more than 2,600 community members and donors.
Social media mentions on Facebook, Instagram, and y\
LinkedIn - combined reach of more than 3,800 ﬁ
followers.
Quarterly Program Updates: Follow our families’ y\
progress with exclusive program updates that you ﬁ
can share with your team.
> A
Recognition at all Agency events. All events / \
throughout the year are presented by our partners.
Volunteer Opportunities for employees, including
seasonal clean-ups, distribution or assist Friends of
the Front Door with monthly needs as they arise.
Organization name on our main office sign on 4 Weeks 2 Weeks 1 Week
Concord Street.
Participation in Agency events throughout the year.
Ex: May include a complementary golfer or event
speaking opportunity.
Video interview with your company representative.
To be filmed by Agency staff and shared across our
digital platforms.
38th Annual Gourmet Festival &
Auction Benefits
Recognition by level in event marketing materials. v
Including print and digital ads, press releases, e- /\
blasts, event website, online auction page, and more.
Ad in program book. 2 Full Full Full Half
Posted online, plus 300 printed. Pages Page Page Page
On-site recognition. Including on digital displays y\
and posters throughout the venue.
Complimentary event tickets. 10 8 4 4
Reserved | Reserved | Reserved Open

Inclusion on auction bid cards.

Representative quote in Gourmet solicitation and
program.

Opportunity to welcome guests and attendees.




